
Double your customer loyalty  
with sensory experiences. 
Touch & feel of packaging have a great impact.

WHITEPAPER



The right ”look & feel“ will upgrade any product.  
The focus on packaging, colour and coating is not 
exactly new to any industry. However, the perception 
of the character of your product strongly depends 
on the right use of colour and visuals, but also on the 
surface finish. Maybe even more than we imagined! 
A good graphic design team will only get you so far; 
haptic knowledge will make the right decisions for you 
in terms of feel: providing the right touch.

In this article we help you understand the most important 
way to add feel to a product: coatings. Coatings that appeal 
to your senses and communicate the right characteristics 
in one millionth of a second: sensory coatings.

The science and technology that  
goes with being able to produce feel  
is extremely complex

Research shows that the most important sensory system – 
in terms of how many impressions the system can absorb 
per second – is sight (10,000,000 bits/sec). But we’re not 
here to tell you the obvious.

More interestingly, touch is the second most important 
source of impressions (1,000,000 bits/sec), where the 
information penetrates our subconscious minds with much 
more impressions per second than any other sensory 
system, such as hearing, smell or taste.

Designing the surface feel is managing 
customers unconscious experience

On top of that, it was found that multi-sensory signals 
are perceived as morerelevant and more credible than 
singlesensed ones.

Introduction

Overview of the input bandwidth per sensory system

Sensory system Total bandwidth  
(bits/sec)

Conscious bandwidth 

Sight 10,000,000 40

Hearing 100,000 30

Touch 1,000,000 5

Smell 100,000 1

Taste 1,000 1

Source: Zimmerman, M, The nervous system in the context of information theory.



The manner in which you use our products, technical assistance and information (whether 
verbal, written or by way of production evaluations), including any suggested formulations and 
recommendations, is beyond our control. Therefore, it is imperative that you test our products to 
determine suitability for your processing and intended uses. Your analysis must at least include testing 
to determine suitability from a technical, health, safety, and environmental and regulatory standpoint. 
Such testing has not necessarily been done by Covestro, and Covestro has not obtained any approvals 
or licenses for a particular use or application of the product, unless explicitly stated otherwise. If the 
intended use of the product is for the manufacture of a pharmaceutical/medicinal product, medical 
device1 or of pre-cursor products for medical devices or for other specifically regulated applications 
which lead or may lead to a regulatory obligation of Covestro, Covestro must explicitly agree to such 
application before the sale. Any samples provided by Covestro are for testing purposes only and not 
for commercial use. Unless we otherwise agree in writing, all products are sold strictly pursuant to the 
terms of our standard conditions of sale which are available upon request. All information, including 
technical assistance is given without warranty or guarantee and is subject to change without notice. 
It is expressly understood and agreed by you that you assume and hereby expressly release and 
indemnify us and hold us harmless from all liability, in tort, contract or otherwise, incurred in connection 
with the use of our products, technical assistance, and information. Any statement or recommendation 
not contained herein is unauthorized and shall not bind us. Nothing herein shall be construed as a 
recommendation to use any product in conflict with any claim of any patent relative to any material 
or its use. No license is implied or in fact granted under the claims of any patent. These values are 
typical values only. Unless explicitly agreed in written form, they do not constitute a binding material 
specification or warranted values.
1Please see the “Guidance on Use of Covestro Products in a Medical Application” document.
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This exactly emphasizes the importance of a wide range 
of sensory coatings that work differently, when applied 
on the different materials and in different colours.

It justifies an insatiable appetite for developing extensive 
background information about the differences and 
definitions of sensory experiences, translated into coatings. 
As the sense of touch could very well be our most 
important sense.

Three take away lessons. Sensory coatings give the 
personality belonging to the brand, no matter what your 
product wants to convey:
•	 Elegance is silk
•	 Efficiency is matt
•	 Warmth is velvet

There are endless blends on the given substrate or 
material to achieve the right brand personality.

The fourth take away is a secret to almost all 
professionals.
Namely, special thin coatings enhance colour brightness. 
Important for achieving colour stability on the different your 
packaging portfolio.

Would you like to get advice on Doubling Customer 
Loyalty with the Right Packaging Feel?  
I am happy to help you out.

Kind Regards,

Customer loyalty doubles when a brand
is recognized by multiple senses

Big brands position themselves using 
sensory coatings

Jacqueline Revet
Project Innovation Manager,  
Haptic Coatings


